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Global  Ent repreneurship Week is  a movement  to  ce lebrate and empower entrepreneurs in
every  country  and communi ty  around the wor ld –  especia l ly  those who face s t ructural  barr iers
or  may have never  considered the idea of  launching a s tar tup.  Each November,10 mi l l ion
people take par t  in  tens of  thousands of  act iv i t ies ,  compet i t ions and events  that  inspi re  them to
act  and prov ide them wi th the knowledge,  exper ience and connect ions they need to  succeed.
 
Global  Ent repreneurship Week reaches beyond h igh- tech s tar tup hubs l ike S i l icon Val ley ,
London and Shanghai .  I t  env is ions one entrepreneur ia l  ecosystem open to  a l l ,  inc luding
smal ler  c i t ies  in  emerging economies and under-represented communi t ies ,  whether
systemical ly  marginal ized,  geographical ly  hard- to-reach or  o therwise pushed as ide or  le f t  out .
Nat ional  campaigns are dr iven by local  event  organizers  who plan act iv i t ies  ta i lored to  thei r
communi ty ’s  needs.  Act iv i t ies  can range f rom smal l ,  local  gather ings to  massive in ternat ional
compet i t ions –  or  anyth ing in  between.
 
Whi le  GEW only  takes p lace one week each year ,  the connect ions made are long- last ing.  The
campaign serves as an oppor tuni ty  to  co l laborate and engage wi th  organizat ions and
indiv iduals  to  ce lebrate and spot l ight  entrepreneurs,  expose people to  the path of
entrepreneurship,  help them get  s tar ted and fac i l i ta te  access to  capi ta l  and the resources to
grow.
 
Global  Ent repreneurship Week is  powered by the Ewing Mar ion Kauf fman Foundat ion and
supported by a range of  s t rategic  par tners  inc luding corporate sponsors l ike FedEx,
entrepreneurship suppor t  organizat ions l ike Endeavor  Global  and JA Wor ldwide,  a d iverse
col lec t ion of  nat ional  host  organizat ions and 25,000 local  event  organizers .

ABOUT GEW
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Entrepreneurship can thr ive anywhere.  We’ve seen i t  happen,  and i t ’s  powerfu l .  The 2023
campaign wi l l  share s tor ies  of  entrepreneurship across the country  -  f rom rural  farming
communi t ies  and regional  industry  hubs to  smart  c i t ies ,  cu l tura l  capi ta ls  and seats  of
government .  I t  wi l l  ce lebrate the entrepreneurs who have bui l t  our  communi t ies ,  those who are
def in ing our  fu ture,  and those who are tak ing r isks  and test ing new ideas a long the way.  

The 2023 campaign wi l l  ca l l  on founders,  investors ,  pol icymakers,  educat ional  ins t i tu t ions,
researchers ,  communi ty  leaders and ecosystem bui lders  to  share what  makes our  regions great
places to  pursue entrepreneur ia l  endeavors.  I t  wi l l  ins t i l l  pr ide in  entrepreneur ia l  sk i l ls ,  dr ive,
and potent ia l .  I t  wi l l  mot ivate us to  co l laborate to  remove barr iers  so we can al l  thr ive,
together .  
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2023 CAMPAIGN



@unleashingideas

@unleashingideas

company/genglobal

@genhq

#GEW2023

@unleashingideas

@GEW
@unleashingideas

company/genhq

@genhq

OFFICIAL ACTIVITY BADGE:

OFFICIAL ACTIVITY  WEB BANNER:

View and download the of f ic ia l  act iv i ty  badge here:
ht tps://www.genglobal .org/gew/logos-brand

View and download the of f ic ia l  act iv i ty  web
badge here:

OFFICIAL GEW USA LOGO:

The GEW USA logo is  in tended for  non-event
market ing purposes only .  V iew and download the
of f ic ia l  logo here:
ht tps://www.genglobal .org/gewusa/resources/ lo
gos-brand

BRANDING + LOGOS
By regis ter ing your  event  as par t  o f  GEW, you commit  to
display of f ic ia l  GEW badges and logos on a l l  promot ional
mater ia ls  for  your  act iv i ty— e.g.  f l yers ,  posters ,
inv i ta t ions,  websi tes ,  e tc .  — as wel l  as in  des igns for
venue branding,  where appl icable — e.g.  banners,  s tage
backdrops,  e tc .
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https://www.genglobal.org/gewusa/resources/logos-brand
https://www.canva.com/design/DAFjKc72NgA/3t9ktE03wkVGx1Eiizcy9g/view?utm_content=DAFjKc72NgA&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAFjKc72NgA/3t9ktE03wkVGx1Eiizcy9g/view?utm_content=DAFjKc72NgA&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.genglobal.org/gewusa/resources/logos-brand


OFFICIAL SOCIAL MEDIA CARDS AND TEMPLATES

Square/ Instagram
Long/Twi t ter

F ind below sample soc ia l  media card templates that  can be inc luded in  your  campaign.  These
templates are access ib le  and edi table us ing Canva (create your  f ree account  here ) .  

Access the templates:

Templates Promoting Events
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Event  templates can be adapted to  promote your  events  us ing #GEW2023 branding.  Add your
own photos,  event  in format ion and logo.  

EXAMPLE

https://www.canva.com/design/DAFjE9D-aF4/EumdWRXHygGJv4kQ4RGe7g/view?utm_content=DAFjE9D-aF4&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAFjE9D-aF4/EumdWRXHygGJv4kQ4RGe7g/view?utm_content=DAFjE9D-aF4&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/


OFFICIAL SOCIAL MEDIA CARDS AND TEMPLATES

Templates Promoting Entrepreneurship in Your City/Country
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These templates can be adapted to  promote entrepreneurship in  your  region.  Add an iconic
photo that  represents  the locat ion.

EXAMPLE

EXAMPLE

EXAMPLE

Square/ Instagram
Long/Twi t ter

F ind below sample soc ia l  media card templates that  can be inc luded in  your  campaign.  These
templates are access ib le  and edi table us ing Canva (create your  f ree account  here ) .  

Access the templates:

https://www.canva.com/design/DAFjE9D-aF4/EumdWRXHygGJv4kQ4RGe7g/view?utm_content=DAFjE9D-aF4&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAFjE9D-aF4/EumdWRXHygGJv4kQ4RGe7g/view?utm_content=DAFjE9D-aF4&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAFi_vt76yw/cmgM_MR_vZqrDxGAx21WuA/view?utm_content=DAFi_vt76yw&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/


OFFICIAL SOCIAL MEDIA CARDS AND TEMPLATES
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Templates Promoting Entrepreneurial Leadership
These templates can be adapted to  showcase the leadership of  an indiv idual  or  organizat ion
in your  communi ty .  Add thei r  photo,  t i t le ,  and a quote re lated to  the campaign theme -
"Entrepreneurs Thr ive Here" .

Choose f rom a var ie ty  o f  GEW brand colors :

Square/ Instagram
Long/Twi t ter

F ind below sample soc ia l  media card templates that  can be inc luded in  your  campaign.  These
templates are access ib le  and edi table us ing Canva (create your  f ree account  here ) .  

Access the templates:

EXAMPLE

EXAMPLE

https://www.canva.com/design/DAFjE9D-aF4/EumdWRXHygGJv4kQ4RGe7g/view?utm_content=DAFjE9D-aF4&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAFi_vt76yw/cmgM_MR_vZqrDxGAx21WuA/view?utm_content=DAFi_vt76yw&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/
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Sample Social Media Copy

[ d e t a i l s  o f  e v e n t ] .  J o i n  u s  [ e v e n t  U R L ] .  # G E W 2 0 2 3  # E n t r e p r e n e u r s T h r i v e H e r e
L o o k i n g  f o r  y o u r  e n t r e p r e n e u r s h i p  c o m m u n i t y ?  F i n d  i t  d u r i n g  # G E W 2 0 2 3 ,  w i t h
e v e n t s  t a k i n g  p l a c e  a c r o s s  [ y o u r  r e g i o n ] .  L e a r n  m o r e  a t  w w w . g e w . c o .

T h i s  N o v e m b e r ,  w e ' r e  c e l e b r a t i n g  t h e  e n t r e p r e n e u r s  w h o  h a v e  b u i l t  o u r
c o m m u n i t y ,  t h o s e  w h o  a r e  d e f i n i n g  o u r  f u t u r e ,  a n d  t h o s e  w h o  a r e  t e s t i n g  n e w
i d e a s  a l o n g  t h e  w a y .  J o i n  u s :  w w w . g e w . c o  # G E W 2 0 2 3

W h a t  m a k e s  [ y o u r  l o c a t i o n ] ]  a  g r e a t  p l a c e  t o  s t a r t  a n d  g r o w  a  b u s i n e s s e s ?  O u r
e n t r e p r e n e u r i a l  s p i r i t  w i l l  b e  o n  f u l l  d i s p l a y  d u r i n g  # G E W 2 0 2 3  -  j o i n  u s .
w w w . g e w . c o .  # E n t r e p r e n e u r s T h r i v e H e r e

G l o b a l  E n t r e p r e n e u r s h i p  W e e k  i s  f o r  e v e r y o n e ,  n o  m a t t e r  w h o  y o u  a r e ,  w h e r e  y o u
l i v e  o r  w h a t  s t a g e  o f  e n t r e p r e n e u r s h i p  y o u  a r e  i n .  L e a r n  m o r e  +  j o i n  u s  a t
w w w . g e w . c o  # G E W 2 0 2 3  # E n t r e p r e n e u r s T h r i v e H e r e

I d e a t o r .  M a k e r .  C r e a t o r .  F o u n d e r .  E n t r e p r e n e u r .  B u s i n e s s  o w n e r .  W h a t e v e r  y o u
c a l l  y o u r s e l f ,  t h e r e ' s  a  l o c a l  c o m m u n i t y  c h e e r i n g  y o u  o n .  L e a r n  m o r e  a n d  g e t
i n v o l v e d  a t  w w w . g e w . c o .  # G E W 2 0 2 3  # E n t r e p r e n e u r s T h r i v e H e r e

[ Y o u r  o r g a n i z a t i o n ]  i s  p r o u d  t o  s u p p o r t  [ y o u r  r e g i o n ' s ]  t h r i v i n g  e n t r e p r e n e u r s h i p
c o m m u n i t y .  C e l e b r a t e  # G E W 2 0 2 3  w i t h  u s  N o v .  1 3 - 1 9 .  

P r o m o t i n g  e v e n t s  i n  y o u r  r e g i o n :  

P r o m o t i n g  e n t r e p r e n e u r s h i p  i n  y o u r  r e g i o n :  

P r o m o t i n g  e n t r e p r e n e u r i a l  l e a d e r s h i p :

http://www.gew.co/


Email Signature Banners
Download the emai l  s ignature of  your  choice here.
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https://www.canva.com/design/DAFjAEWdqJg/ZUr9rjZEFtnZO4c0rlL_4A/view?utm_content=DAFjAEWdqJg&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview


company/genglobal

PRESS RELEASE / BLOG ARTICLE TEMPLATE
Customize th is  ar t ic le  to  share wi th your  nat ional/ local  news media out le ts ,
inc lude on your  websi te ,  publ ish in  your  newslet ter  and share on soc ia l  media.  



Entrepreneurs Thrive Here: [YOUR ORGANIZATION] Celebrates Global Entrepreneurship Week



[YOUR LOCATION] – November xx, 2023 – [YOUR ORGANIZATION NAME] will mark Global Entrepreneurship Week (GEW)
on November 13-19 by hosting [DESCRIPTION OF YOUR ACTIVITIES]. The theme for #GEW2023 is "Entrepreneurs Thrive
Here", with more than 1,000 activities planned across the country to put the nation's entrepreneurial and innovative spirit
on full display. 



[TITLE OF YOUR EVENT] will take place at [LOCATION] on [DATE]. [DESCRIBE YOUR EVENT AND WHY PEOPLE SHOULD
PARTICIPATE/ATTEND, ETC.] 



The Global  Entrepreneurship Week movement  ce lebrates and empowers entrepreneurs in  every
country  and communi ty  around the wor ld – especia l ly  those who face s t ructural  barr iers  or  who
may have never  considered the opportuni t ies  and poss ib i l i t ies  of  entrepreneurship.  

Each November,  10 mi l l ion people take part  in  tens of  thousands of  act iv i t ies ,  compet i t ions and
events  that  inspi re them to act  and prov ide them wi th the knowledge,  exper ience and connect ions
they need to succeed.

GEW is  an internat ional  movement ,  organized by the Global  Entrepreneurship Network and
powered by the Ewing Mar ion Kauf fman Foundat ion wi th support  f rom st rategic  par tners.  GEW is
hosted in [YOUR COUNTRY/COMMUNITY]  by [YOUR ORGANIZATION].  



[“QUOTE FROM YOU”] 

To view a complete list of events and participating organizations, or to learn more about Global Entrepreneurship Week,
visit www.gew.co. Join the conversation online using #GEW2023 and #EntrepreneursThriveHere. 

Media Contact:  

[Name] 
[Organization] 
[Email and/or phone number] 

About [YOUR ORGANIZATION] 

[INSERT YOUR ORGANIZATION’S INFORMATION] 
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MEDIA INVITATION TEMPLATE

Hi [NAME],

On [DATE],  [ORGANIZATION] will mark Global Entrepreneurship Week by hosting [DESCRIPTION OF YOUR ACTIVITIES]. The
theme for #GEW2023 is "Entrepreneurs Thrive Here". Ours will be one of tens of thousands of activities taking place
worldwide Nov. 13-19 to celebrate and empower entrepreneurs, and will highlight why [YOUR REGION] is a great place
to start and scale a business.

If you are interested in covering the story, the local entrepreneurship movement, or in speaking to leaders in our
community on a related topic, please let me know. We are eager to provide knowledgable interviews. 

Information about the event is included below for your reference. 

WHAT
[DESCRIPTION OF YOUR ACTIVITY]

WHO
[DESCRIPTION OF YOUR AUDIENCE. IDENTIFY ANY SPECIAL GUESTS, SUCH AS HIGH-PROFILE COMMUNITY LEADERS,
ENTREPRENEURS OR POLITICIANS, ETC)

WHERE
[LOCATION]

WHEN
[TIME]

WHY 
[EXPLAIN WHY ENTREPRENEURSHIP MATTERS IN YOUR COMMUNITY

MEDIA OPPORTUNITIES
[IDENTIFY WHAT PHOTO AND B-ROLL OPPORTUNITIES WILL BE AVAILABLE]

Best,

[YOUR NAME AND CONTACT INFO]

Customize th is  template to inv i te  nat ional/ local  news media and journal is ts  to
cover  your  event .  
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TIPS FOR GETTING MEDIA ATTENTION

A recent rise or decline in entrepreneurship in your region.
New research related to entrepreneurship, startups or the economy.
Local trends in entrepreneurship or the economy
A current policy discussion that will impact startup and small business owners. 

Journalists and news organizations can be allies and partners in your GEW campaign. Here are some tips for getting
their attention. 

Identify journalists, bloggers and media influencers
Scan Google, social media, and your local news stands to find journalists who cover entrepreneurship, small business,
startups, the economy, and other topics related to your GEW campaign.  

Create a Media List
Organize the contact information for the journalists identified in Step 1 so you can easily access it when you are ready
to engage.  

Introduce Yourself and Build Relationships Early
Send a friendly email or direct message on social media to your media targets. Introduce yourself and your leadership
role in your national/local GEW campaign. Offer yourself as a resource for upcoming stories on entrepreneurship and
startups.  

Engage Regularly
Follow your media targets on social media and regularly read their content. Share and comment on content they
publish that resonates with you and your audience.  

Identify A News Hook
Events themselves are rarely covered by the news media. To attract a journalist’s attention, you have to connect your
event or expertise to a bigger story. Journalists look for stories that are timely, impactful, unexpected and/or rooted in
human interest.  

For example. you can make your pitch more interesting by connecting it to:

Invite Media to Attend Your Event
Send an invitation to media to attend and cover your event. If they can't attend, offer to send photos afterward. 

Engage Media in Your Programming
Invite top tier media targets to participate in GEW directly, such as a panel moderator. 
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#GEW2021

@unleashingideas

@unleashingideas

company/genglobal

@genhq

BE HEARD AS PART OF THE
NATIONAL CAMPAIGN
GEN is  commit ted to  shar ing GEW stor ies  and impact  in
your  communi ty  as par t  o f  the nat ional  and global
campaign.

Leverage the fo l lowing oppor tuni t ies  to  share your
campaign on the nat ional  and global  s tage.  

Add Your Events to gew.co  
Act iv i t ies  regis tered on gew.co are promoted as par t  o f
the of f ic ia l  g lobal  campaign.    

Submit  Websi te + Newsletter  Content 
Share your  thought  leadership,  news and
announcements  on the GEN blog.  To make a
submiss ion,  rev iew our  edi tor ia l  guidel ines below and
emai l  your  content  to  soc ia l@genglobal .org.  

Engage GEN and other GEW hosts on social  media 
Tag GEN in  your  soc ia l  media posts  so we can engage
wi th and share your  content .

#GEW2023

@unleashingideas

@unleashingideas

company/genhq

@genhq
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#GEW2021

@unleashingideas

@unleashingideas

company/genglobal

@genhq

EDITORIAL SUBMISSIONS

Wel l-wr i t ten and h igh-qual i ty  or ig inal  content
re lated to  Global  Ent repreneurship Week,
par tners  and events  to  promote the weeklong
celebrat ion
300 – 700 word posts
Ar t ic les  wi th  proper  at t r ibut ion of  data,
quotat ions,  and other  th i rd-par ty  content
referenced in  the ar t ic le

Your  b log post/ar t ic le
Shor t  author  b io and headshot  photo
URL l ink ing to  your  GEN prof i le  –  i f  you don’ t
have one,  s ign up at  h t tp ://genglobal .org
High-resolut ion,  hor izonta l  p ic ture or  image to
accompany the ar t ic le  ( typ ical ly  1  MB or  larger )

Ar t ic les  should be substant ive and in format ive
but  not  over ly  formal  or  academic
Avoid excess ive se l f -promot ion or  hype- laden
market ing language
Posts  should be submit ted in  HTML or  in  a
Word document  wi th  l inks fu l ly  embedded

Emai l  soc ia l@genglobal .org to  submit  your
ar t ic le .
Based on volume,  the GEN communicat ions
team wi l l  rev iew and publ ish se lect  ar t ic les
f rom GEW par tners .  GEN reserves the r ight  to
edi t  and adapt  guest  posts  for  c lar i ty ,  or  in
some cases to  re ject  them 

GEN is  act ive ly  recru i t ing ar t ic les  shar ing deta i ls  o f
act iv i t ies  p lanned around the wor ld to
demonstrate the s ize and scale of  GEW.

WE ACCEPT:

WHAT TO INCLUDE:

TONE / FORMAT / STYLE:

HOW TO SUBMIT:

#GEW2023

@unleashingideas

@unleashingideas

company/genhq

@genhq
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#GEW2021

@unleashingideas

@unleashingideas

company/genglobal

@genhq

FACTS, FIGURES + KEY
MESSAGES

Global  Ent repreneurship Week is  an
internat ional  movement  –  powered by
thousands of  par tner  organizat ions
dedicated to  making i t  poss ib le  for  anyone,
anywhere to  s tar t  and scale a company.

GEW 2023 wi l l  be ce lebrated November 13 –
19,  2023,  wi th  nat ional  campaigns in  180
countr ies  –  engaging mi l l ions of  par t ic ipants
in  act iv i t ies .

GEW is  not  a s ingle event  –  i t  is  tens of
thousands of  events ,  act iv i t ies  and
compet i t ions l ike yours  that  take p lace a l l
around the wor ld s imul taneously .

Anyone can take par t  in  Global
Entrepreneurship Week.  Create your  onl ine
prof i le  at  gew.co to  get  s tar ted.

Jo in the g lobal  conversat ion about
suppor t ing s tar tups and s t rengthening
entrepreneur ia l  ecosystems us ing the
of f ic ia l  soc ia l  media hashtag #GEW2023.

Powered by the Kauf fman Foundat ion,
Global  Ent repreneurship Week unleashes
more than $150 mi l l ion to  suppor t
entrepreneurs each November –  f rom large,
nat ional  campaigns down to smal l ,  local
act iv i t ies  and every th ing in  between.

Global  Ent repreneurship Week is  more than
just  an awareness in i t ia t ive –  i t  is  a  p lat form
for  connect ion and col laborat ion,  which
works to  s t rengthen entrepreneur ia l
ecosystems around the wor ld.

#GEW2023

@gewusa
@unleashingideas

@gewusa
@unleashingideas

company/genhql

@genhq
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The Global  Ent repreneurship Network (GEN)  operates programs in  200 countr ies  a imed at
making i t  eas ier  for  anyone,  anywhere to  s tar t  and scale a business.  By  foster ing deeper
cross-border  col laborat ion and in i t ia t ives between entrepreneurs,  investors ,  researchers,
pol icymakers and entrepreneur ia l  suppor t  organizat ions,  GEN fuels  heal th ier  s tar t  and scale
ecosystems that  create more jobs,  prov ide educat ion,  accelerate innovat ion,  and s t rengthen
economic growth.  For  more in format ion,  v is i t  www.genglobal .org.  

ABOUT GEN
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