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Global  Ent repreneurship Week is  a movement  to  ce lebrate and empower entrepreneurs in
every  country  and communi ty  around the wor ld –  especia l ly  those who face s t ructural  barr iers
or  may have never  considered the idea of  launching a s tar tup.  Each November,10 mi l l ion
people take par t  in  tens of  thousands of  act iv i t ies ,  compet i t ions and events  that  inspi re them
to act  and prov ide them wi th the knowledge,  exper ience and connect ions they need to
succeed.
 
Global  Ent repreneurship Week reaches beyond high- tech s tar tup hubs l ike S i l icon Val ley ,
London and Shanghai .  I t  env is ions one entrepreneur ia l  ecosystem open to a l l ,  inc luding
smal ler  c i t ies  in  emerging economies and under-represented communi t ies ,  whether
systemical ly  marginal ized,  geographical ly  hard- to-reach or  otherwise pushed as ide or  le f t  out .
Nat ional  campaigns are dr iven by local  event  organizers  who plan act iv i t ies  ta i lored to  thei r
communi ty ’s  needs.  Act iv i t ies  can range f rom smal l ,  local  gather ings to  massive in ternat ional
compet i t ions –  or  anyth ing in  between.

More than 200 communi t ies  in  the Uni ted S tates take par t ,  wi th  more than 1 ,000 act iv i t ies
tak ing place across the country  every  year .  Past  V IP  par t ic ipants  have inc luded celebr i ty
investor  Mark Cuban,  rapper  P i tbul l ,  Michigan governor  Gretchen Whi tmer and more.  
 
Whi le  GEW only  takes p lace one week each year ,  the connect ions made are long- last ing.  The
campaign serves as an oppor tuni ty  to  col laborate and engage wi th organizat ions and
indiv iduals  to  ce lebrate and spot l ight  entrepreneurs,  expose people to  the path of
entrepreneurship,  help them get  s tar ted and fac i l i ta te  access to  capi ta l  and the resources they
need to succeed.  

Global  Ent repreneurship Week is  powered by the Ewing Mar ion Kauf fman Foundat ion and
supported by a range of  s t rategic  par tners  inc luding corporate sponsors l ike FedEx,
entrepreneurship support  organizat ions l ike Endeavor  Global ,  a  d iverse col lec t ion of  nat ional
host  organizat ions and 25,000 local  event  organizers .

ABOUT GEW
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GEW + SBDCs
SBDCs are the s tar t ing point  and pr imary
resource for  many entrepreneurs.  SBDCs
prov ide guidance navigat ing resources and a
career  path for  those pursuing
entrepreneurship.  Wi th  many SBDCs
associated wi th  academic ins t i tu t ions,  there is
an oppor tuni ty  to  forge col laborat ions and
programming that  benef i ts  both s tudents  and
entrepreneurs.  
 
Global  Ent repreneurship Week h ighl ights
entrepreneurs across the country  and around
the wor ld and those who are prov id ing and
developing tools  to  empower thei r  local
entrepreneurs.  

Benef i ts  to part ic ipat ing:  

Raise awareness for  the resources SBDCs
and the SBA prov ide.  
Connect  wi th  entrepreneurs or  potent ia l
entrepreneurs in  the communi ty .
Col laborate wi th  local  resource prov iders
to form a s t ronger  network of  local
business resources.  
Connect  and col laborate wi th  other  SBDCs
nat ionwide.  
Col laborate wi th  your  host  ins t i tu t ion on
GEW programming.  
Connect  wi th  e lected of f ic ia ls  on the
resources prov ided to  entrepreneurs.
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HOW TO GET
INVOLVED
1. Browse our Ideas Bank
If you already have an event scheduled for November, skip ahead
to #3 below. If you don't already have something in mind, we have
100+ ideas collected from GEW organizers around the world to
inspire you.

Access the Ideas Bank here.

2. Use our Audience Guides
GEW has something in it for everyone - entrepreneurs, investors,
support organizations, policymakers and more. These guides help
you tailor your GEW activity to your audiences and their interests. 

Access the Audience Guides here.

3. Add Your Event at gewusa.co
Create a user profile (or login to your current profile) on the site to
add your activities to gewusa.co to help entrepreneurs thrive in
your community and amplify awareness of your event.

Access the Event Calendar here.

4. Display the GEW Official Activity Badge 
Emphasize your affiliation with GEW by incorporating the brand
into your marketing materials, websites, newsletters and event
signage. Check out our GEW brand guide, logo files, social cards
and other brand resources.

Access GEW Branding Materials here.

5. Spread the Word
Leverage our promo toolkits and templates to raise awareness in
your networks and communities – and be sure to use the tags
below so we can help amplify it!

Access the Digital Promotional Toolkit and Templates here.

https://www.genglobal.org/gewusa/resources/ideas-bank
https://www.genglobal.org/audience-guides/699
https://www.genglobal.org/node/add/activity
https://www.genglobal.org/gew/logos-brand
https://www.genglobal.org/gew/promo-toolkit


IDEAS BANK
Looking for some other ideas on how you can
rally support for your local startups and small
businesses during GEW?
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Business Plan 101 

Successfu l  s tar tups of ten s tar t  wi th  s t rong,
thorough business p lans.  What  are investors
look ing for  in  a promis ing s tar tup and thei r
business p lans? Hold an in format ion sess ion
dur ing GEW to help s tar tups in  your  communi ty
grow.  
 
Resource Fair  

Host  a resource fa i r  a t  a  local  communi ty  center
or  o ther  publ ic  space.  Inv i te  organizat ions that
can prov ide goods and serv ices to  local  s tar tups
to exhib i t .  Consider  vendors such as banks,
communi ty  development  f inancia l  ins t i tu t ions,
smal l  bus iness development  centers ,  incubators
and other  local  entrepreneur  suppor t
organizat ions.

Example:
Entrepreneur  Resource Fai r  in  Hopkinsv i l le

Kentucky Innovat ion Network

Alternat ive Funding Opt ions in your
Community/Region

Tradi t ional  lending f rom VCs or  banks does not
work for  everyone,  maybe you haven’ t  considered
or  don’ t  know about  what  o ther  opt ions are
avai lable.  In  th is  act iv i ty ,  you wi l l  hear  f rom
al ternat ive funding sources on what  is  avai lable
to you and your  business.   
 
Example:   

A l ternat ive Funding Opt ions in  your
Communi ty/Region

Hebrew Free Loan Associat ion of  Nor theast
Ohio (GEW 2020)

https://www.wkms.org/post/audio-kentucky-innovation-network-hosts-entrepreneur-resource-fair-hopkinsville-nov-17#stream/0
https://genglobal.org/node/91629
https://genglobal.org/node/91629
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Conversat ion with a Mayor,  Congressman, or
Governor

Pol ic ies  at  the communi ty  and regional  level  can
impact  the abi l i ty  o f  businesses to  s tar t  and grow.
Do local  pol ic ies  at t ract  entrepreneurs to  s tar t ing
businesses or  deter  them? Gather
entrepreneurship-re lated quest ions f rom
const i tuents  and have a moderator  pose them to
the pol icymaker .  Ent repreneurs should v iew th is
as an oppor tuni ty  to  advocate for  pol ic ies  and
access to  resources.  Th is  is  a lso an oppor tuni ty
for  pol icymakers to  hear  what  real ly  mat ters  to
entrepreneurs,  as wel l  as to  share what  pol ic ies
they are focusing on to  make the local  or  regional
env i ronment  more at t ract ive to  entrepreneurs

Example:  
Conversat ion wi th  A Congressman:

ht tps://genglobal .org/node/97538

Conductor  (GEW 2020)  

The F i rst  Steps to Start  a Business 

There is  a lo t  to  consider  when s tar t ing a
business and i t  can be overwhelming to  navigate
the resources and legal  s teps.  Host  a workshop
or panel  to  prov ide potent ia l  entrepreneurs wi th
the s teps they need to take to  s tar t  the i r  own
business in  the communi ty .  Prov ide handouts  wi th
suggested s teps to  take so that  at tendees can
walk  away wi th  a tangib le p lan of  act ion.   
 
Market ing Basics for  Businesses

Market ing a business is  cruc ia l  to  at t ract ing and
reta in ing a customer base.  Host  a workshop to
educate entrepreneurs on market ing basics  such
as soc ia l  media,  us ing Canva to  create f lyers  and
socia l  cards,  and even Google Analy t ics  to  see
what  is  at t ract ing the most  customers.   

https://genglobal.org/node/97538
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SPEED NETWORK THE GLOBE

Network ing is  a great  way to  connect  wi th  the var ious
actors  in  your  ecosystem. Host  a gather ing of
entrepreneurs,  investors ,  and resource prov iders  to
fac i l i ta te  meaningfu l  connect ions -  face- to- face or
v i r tual ly  -  that  wi l l  ex tend long past  GEW. 

I  AM AN ENTREPRENEUR

I  Am an Entrepreneur  is  a soc ia l  media campaign
seeking to  h ighl ight  the d iverse s tor ies  and faces of
entrepreneurship.  We are ask ing entrepreneurs to
share thei r  "aha"  moment ,  the moment  that  they
real ized that  they were an entrepreneur .

Startup Nat ions Pol icy Dialogue

Host  a S tar tup Nat ions Pol icy  Dia logue and help
ensure that  pol icymakers understand the importance
of  act ive angel  investors  to  help ing local
entrepreneurs s tar t ,  scale and s tay –  wi thout  chasing
investment  in  massive s tar tup hubs around the wor ld.
The Pol icy  Dia logue guide prov ides s imple s tep-by-
s tep inst ruct ions to  hold your  own discuss ion,  in
cooperat ion wi th  other  entrepreneur-suppor t
organizat ions actors .



DIGITAL AWARENESS
Regis ter  your  act iv i t ies  as 'GEW Of f ic ia l
Act iv i t ies '  on GEW.CO to par t ic ipate in  the
wor ldwide campaign and connect  wi th  the GEW
Host  in  countr ies  where your  act iv i t ies  are
being hosted.  engage in  the g lobal  d ia logue
around GEW on your  favor i te  soc ia l  media
channels  to  spread the word and show others
what  your  communi ty  is  a l l  about .  

Be sure to  post  photos and v ideo c l ips  f rom
your  GEW act iv i t ies  and events  on soc ia l  media
using the of f ic ia l  hashtag!  

For  more in format ion,  access our  d ig i ta l
promot ional  toolk i t .  

BRANDING SUPPORT 
+ ADDITIONAL
GUIDANCE
GEN provides all partners with tools, templates and
resources to help plan, promote and produce an activity or
otherwise get involved during Global Entrepreneurship
Week. Go to gew.co to find: 

GEW 'Official Activity' badge
GEW activity branding guide
Promotional toolkit + social media card templates
Leaderboards for the most active partner organizations
and cities and more. 

For any questions, reach out to Garry Lyon at
garry@genglobal.org.

@GEWUSA
@unleashingideas

@GEWUSA
@unleashingideas

company/genglobal

@genhq
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https://www.genglobal.org/gew/promo-toolkit
https://www.genglobal.org/gew/promo-toolkit


The Global  Ent repreneurship Network operates
programs in  200 countr ies  a imed at  making i t
eas ier  for  anyone,  anywhere to  s tar t  and scale
a business.  
 
By  foster ing deeper  cross-border  col laborat ion
and in i t ia t ives between entrepreneurs,
investors ,  researchers,  pol icymakers and
entrepreneur ia l  suppor t  organizat ions,  GEN
fuels  heal th ier  s tar t  and scale ecosystems that
create more jobs,  prov ide educat ion,
accelerate innovat ion,  and s t rengthen
economic growth.  
 
GEN’s  comprehensive g lobal  footpr in t  o f
nat ional  operat ions and global  ver t ica ls  in
pol icy ,  research and programs ensures
members have uncommon access to  the most
re levant  knowledge,  networks,  communi t ies ,
and programs re lat ive to  s ize of  economy,
matur i ty  o f  ecosystem, language,  cu l ture,
geography and more.  

ABOUT GEN

gewusa.co

@GEWUSA
@unleashingideas

@GEWUSA
@unleashingideas

company/genglobal

@genhq
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ABOUT SBDC
America’s SBDC represents America’s nationwide network of
Small Business Development Centers (SBDCs) – the most
comprehensive small business assistance network in the United
States and its territories. SBDCs are hosted by leading universities,
colleges, state economic development agencies and private
partners — and funded in part by the United States Congress
through a partnership with the U.S. Small Business Administration.
There are nearly 1,000 local centers available to provide no-cost
business consulting and low-cost training to new and existing
businesses. Small business owners and aspiring entrepreneurs
can go to their local SBDCs for FREE face-to-face business
consulting and at-cost training on a variety of topics.

Find your nearest Small Business Development Center.

@GEWUSA
@unleashingideas

@GEWUSA
@unleashingideas

company/genglobal

@genhq

https://americassbdc.org/home/find-your-sbdc/
https://americassbdc.org/find-your-sbdc/
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