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Global  Ent repreneurship Week is  a movement  to
celebrate and empower entrepreneurs in  every
country  and communi ty  around the wor ld –
especia l ly  those who face s t ructural  barr iers  or
may have never  considered the idea of  launching
a s tar tup.  Each November,10 mi l l ion people take
par t  in  tens of  thousands of  act iv i t ies ,
compet i t ions and events  that  inspi re  them to act
and prov ide them wi th the knowledge,
exper ience and connect ions they need to
succeed.
 
Global  Ent repreneurship Week reaches beyond
high- tech s tar tup hubs l ike S i l icon Val ley ,  London
and Shanghai .  I t  env is ions one entrepreneur ia l
ecosystem open to  a l l ,  inc luding smal ler  c i t ies  in
emerging economies and under-represented
communi t ies ,  whether  sys temical ly  marginal ized,
geographical ly  hard- to-reach or  o therwise
pushed as ide or  le f t  out .  Nat ional  campaigns are
dr iven by local  event  organizers  who plan
act iv i t ies  ta i lored to  thei r  communi ty ’s  needs.
Act iv i t ies  can range f rom smal l ,  local  gather ings
to massive in ternat ional  compet i t ions –  or
anyth ing in  between.
 
Whi le  GEW only  takes p lace one week each year ,
the connect ions made are long- last ing.  The
campaign serves as an oppor tuni ty  to  co l laborate
and engage wi th  organizat ions and indiv iduals  to
celebrate and spot l ight  entrepreneurs,  expose
people to  the path of  entrepreneurship,  help
them get  s tar ted and fac i l i ta te  access to  capi ta l
and the resources to  grow.
 
Global  Ent repreneurship Week is  powered by the
Ewing Mar ion Kauf fman Foundat ion and
supported by a range of  s t rategic  par tners
inc luding corporate sponsors l ike FedEx,
entrepreneurship suppor t  organizat ions l ike
Endeavor  Global  and JA Wor ldwide,  a d iverse
col lec t ion of  nat ional  host  organizat ions and
25,000 local  event  organizers .

ABOUT GEW
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1. Browse our Ideas Bank
If you already have an event scheduled for November, skip ahead
to #3 below. If you don't already have something in mind, we have
100+ ideas collected from GEW organizers around the world to
inspire you.

Access the Ideas Bank here.

2. Use our Audience Guides
GEW has something in it for everyone - entrepreneurs, investors,
support organizations, policymakers and more. These guides help
you tailor your GEW activity to your audiences and their interests. 

Access the Audience Guides here.

3. Add Your Event at gew.co
Create a user profile (or login to your current profile) on the site to
add your activities to gew.co to help entrepreneurs thrive in your
community and amplify awareness of your event.

Access the Event Calendar here.

4. Display the GEW Official Activity Badge 
Emphasize your affiliation with GEW by incorporating the brand
into your marketing materials, websites, newsletters and event
signage. Check out our GEW brand guide, logo files, social cards
and other brand resources.

Access GEW Branding Materials here.

5. Spread the Word
Leverage our promo toolkits and templates to raise awareness in
your networks and communities – and be sure to tag everything
#GEW2025 so we can help amplify it!

Access the Digital Promotional Toolkit and Templates here.

https://www.genglobal.org/gew/get-involved/ideas-bank
https://www.genglobal.org/global-audience-guides
https://www.genglobal.org/node/add/activity
https://www.genglobal.org/gew/logos-brand
https://www.genglobal.org/gew/promo-toolkit


Shine the spot l ight  on in f luent ia l  leaders f rom your  organizat ion or  communi ty  as thought
leaders on innovat ion and champions of  inc lus ion,  educat ion,  ecosystems,  or  pol icy  across our
global  network.

Ambassadors se lected through your  nominat ions and appointed by the GEW commit tee wi l l
have the oppor tuni ty  to  be featured v ia the fo l lowing:

Featured por t ra i t  on GEW websi te  and themed page
Blog post  on GEW websi te
Shor t  v ideo s tatement  of  suppor t  adver t ised across GEN's  soc ia l  media and communicat ion
plat forms
General  d ig i ta l  and soc ia l  media promot ion

Past  examples of  in f luent ia l  leaders that  have par t ic ipated in  GEW inc lude Just in  Trudeau,
R ichard Branson,  Jack Ma,  Snoop Dogg,  Gabby Douglas,  Hi l lary  C l in ton,  and more.  

AMBASSADORS
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Have an act iv i ty ,  event ,  or  announcement  to
suppor t  entrepreneurship a l ready p lanned and
set  to  take p lace dur ing GEW, November 14-20?
A select  number of  noteworthy events  that
suppor t  and champion entrepreneurship wi l l  be
chosen to  be h ighl ighted against  the backdrop
of  20,000 other  events .  The GEW commit tee wi l l
he lp ampl i fy  the impact  o f  your  act iv i ty  wi th :

Featured placement  on GEW websi te  and
themed page
Dedicated announcement  on GEW websi te
Newslet ter  inc lus ion GEN's  soc ia l  media and
communicat ion p lat forms
General  d ig i ta l  and soc ia l  media promot ion
Connect ions to  local  champions and
innovators  to  spread the word and suppor t
your  cause

As a featured champion of  entrepreneurship,
you wi l l  a lso be g iven exc lus ive pr iv i leges to
brand your  h ighl ighted act iv i ty  wi th   the Of f ic ia l
GEW Featured Event  logo.  

The GEW compass connects  mi l l ions of  people
across nat ional  boundar ies to  a g lobal
movement  to  inspi re  everyone to  consider  the
path of  entrepreneurship and real ize the
possib i l i t ies  to  innovate.  Par tners  and sponsors
can lead th is  g lobal  movement .

GLOBAL HIGHLIGHTS
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LEAN CANVAS: BUSINESS PLAN 101

Successfu l  s tar tups of ten s tar t  wi th  a s t rong business p lan.  What  are investors  look ing for  in
promis ing  and thei r  bus iness p lans? Hold an in format ional  sess ion to  help budding
entrepreneurs prepare for  success.

PITCHING YOUR STARTUP: TO INVESTORS

Almost  every  entrepreneur  has to  secure a source of  s tar tup capi ta l  i f  they want  to  grow.  No
matter  i f  i t  i s  F r iends + Fami ly  or  Ser ies  A,  a convinc ing p i tch can be the d i f ference between
success and fa i lure.  Inv i te  local  investors  to  share thei r  exper ience and ins ights  so that  local
entrepreneurs can scale.  

PITCHING YOUR STARTUP: TO MEDIA

Vis ib i l i t y  helps br ing new customers.  Put  together  a panel  o f  repor ters  f rom the local
newspaper  or  broadcast  media,  as wel l  as publ ic  re lat ions managers f rom successfu l
companies to  d iscuss the best  ways to  engage local ,  s tate  and nat ional  media.  

WOMEN IN ENTREPRENEURSHIP PANEL

Br ing your  communi ty  together  to  inspi re  fu ture female entrepreneurs,  innovat ive th inkers  and
potent ia l  investors  by put t ing together  a panel  o f  women who are successfu l  entrepreneurs,
exper ienced investors ,  communi ty  development  leaders,  or  corporate par tners  who suppor t
entrepreneurship.

HIGH SCHOOL STARTUP DAY |  POWERED BY CONDUCTOR, ARKANSAS, USA

The object  o f  High School  S tar tup Day (HSSD)  is  to  g ive s tudents  a p lat form to ident i fy  and
analyze real  wor ld problems and col laborate wi th  thei r  peers  to  conceptual ize tangib le
solut ions.  HSSD takes anywhere for  dozens to  hundreds of  h igh school  or  secondary school
s tudents  and gives them one day to  achieve one goal :  so lve a problem students  face in  h igh
school  or  secondary school .  

The in tens ive workshop teaches every th ing f rom f inancia l  l i teracy,  market  research and
customer d iscovery ,  to  th ink ing creat ive ly  and bui ld ing teamwork sk i l ls .  High School  S tar tup Day
was created by Conductor  o f  Arkansas.  You can fo l low Conductor  on Twi t ter  @AR_Conductor .

IDEAS BANK
Looking for other ideas on ways you can rally support for local startups and small businesses
during GEW? Now's the time to unleash your entrepreneurial creativity. 

You can create your own unique events and activities to host during GEW. Below are just a few
ideas to help you get started:
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SPEED NETWORK THE GLOBE

Network ing is  a great  way to  connect  wi th  the var ious actors  in  your  ecosystem. Host  a
gather ing of  entrepreneurs,  investors ,  and resource prov iders  to  fac i l i ta te  meaningfu l
connect ions -  face- to- face or  v i r tual ly  -  that  wi l l  ex tend long past  GEW. 

I  AM AN ENTREPRENEUR

I  Am an Entrepreneur  is  a soc ia l  media campaign seeking to  h ighl ight  the d iverse s tor ies  and
faces of  entrepreneurship.  We are ask ing entrepreneurs to  share thei r  "aha"  moment ,  the
moment  that  they real ized that  they were an entrepreneur .

STARTUP NATIONS POLICY DIALOGUE

The S tar tup Nat ions Pol icy  Dia logue prov ides an oppor tuni ty  to  gather  pol icymakers and
ecosystem leaders for  a d iscuss ion -  at  the local ,  s tate  or  nat ional  level  -  about  innovat ive
pol icy  approaches to  empower entrepreneurs in  your  communi ty .  The model  has been used to
share best  pract ices and s t imulate act ion at  a  growing number of  sess ions around the wor ld.

Looking for other ideas on ways you can rally support for local startups and small businesses
during GEW? Now's the time to unleash your entrepreneurial creativity. 

You can create your own unique events and activities to host during GEW. Below are just a few
ideas to help you get started:

IDEAS BANK
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@unleashingideas

@unleashingideas

company/genglobal

@genhq

DIGITAL AWARENESS
Regis ter  your  act iv i t ies  as 'GEW Of f ic ia l
Act iv i t ies '  on GEW.CO to par t ic ipate in  the
wor ldwide campaign and connect  wi th  the GEW
Host  in  countr ies  where your  act iv i t ies  are
being hosted.  engage in  the g lobal  d ia logue
around GEW on your  favor i te  soc ia l  media
channels  to  spread the word and show others
what  your  communi ty  is  a l l  about .  

Be sure to  post  photos and v ideo c l ips  f rom
your  GEW act iv i t ies  and events  on soc ia l  media
using the of f ic ia l  hashtag!  

For  more in format ion,  access our  d ig i ta l
promot ional  toolk i t .  

BRANDING SUPPORT
+ ADDITIONAL
GUIDANCE
GEN prov ides a l l  par tners  wi th  tools ,  templates
and resources to  help p lan,  promote and
produce an act iv i ty  or  o therwise get  involved
dur ing Global  Ent repreneurship Week.  Go to
gew.co to  f ind:  

'GEW Of f ic ia l  Act iv i ty '  badge
GEW Act iv i ty  Branding Guide
Promot ional  toolk i t  + soc ia l  media card
templates

For any quest ions,  reach out to Garry Lyon at
garry@genglobal .org.
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